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CONTENT 

Select, organize, and present 
content in ways that engage 
students. 

§ Novelty: Present students 
with new content in unique 
ways to increase 
engagement. 

§ Choice: Give students 
choices in how they learn 

§ Organization: Organize 
content in a way that is 
approachable and increases 
self-efficacy. 

§ Challenge: Balance the 
sense of increasing skill and 
increasing challenge to keep 
students interested in 
content. 

PROCESS 

Allow students to connect with 
others to discuss content in 
order to deepen understanding. 

§ Intellectual safety: Ensure 
students feel free to take 
risks without fear of failure. 

§ Affirmation: Offer students 
the opportunity to have 
their work affirmed by those 
who are significant to them. 

§ Collaboration: Ensure 
students have opportunities 
to work with others. 

Model for Student Engagement 

PRODUCT 

Support students in creating authentic intellectual work to increase engagement. 

§ Clear criteria: Ensure students have a clear understanding of work assessment criteria. 
§ 21st century tools: Use technology to encourage rich, authentic learning. 
§ Authenticity: Teach students to use content, improve deep learning, and recognize that 

their work has value beyond the classroom. 


